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1 Executive Summary

This report presents the project website (https://www.mentuppproject.eu/) and social media assets

(Twitter: @eu_mentupp) established by the first month of the project. The website will be extended
and continually updated throughout the project, while social media will be used to engage with our
key stakeholders and share our news on an on-going basis.

2 Introduction & Background

A website is an essential element of any research project. It provides a “window” into the project for
key stakeholders, such as SMEs, the general public, researchers and healthcare professionals
interested in the work of the project, as well as funding agencies who wish to remain informed of
project progress. It seeks to communicate the value of the project research, the overall approach taken
by the project, and its potential impact, enabling us to meet our objectives to raise awareness, inform
and engage our key stakeholders, as well as promote the project activities and results. The mission of
the MENTUPP website is primarily public-facing - it offers information about the project, the partners
and the science behind MENTUPP.

The project website will be the main communication platform for the project, acting as an information
resource (describing project objectives, activities and results, providing content for the media). It will
host project materials, share project news and provide access to all project publications. All partners
will provide content to keep the website up-to-date and engaging for visitors.

Social media channels provide an additional means to engage with our key stakeholders, driving traffic
to the project website and starting a lively ‘conversation’ with those interested in the project. All
partners will like/follow the project accounts, re-tweet/share material and share project content with
their existing networks (tagging @eu_mentupp).

3 Approach

The text was initially drafted for the website by PT, in collaboration with the WP10 leader (EAAD) and
the project Coordinator (UCC). A draft website was created by the web designer in PT and a password-
protected version was then shared with the consortium in advance of the kick-off meeting in M1.
Minor adjustments were made to the website, which went live 18 Feb 2020. In parallel, a Twitter
account was created by EAAD (@eu_mentupp).

The website is built upon the open source content management system

“Wordpress”. This popular system is a good fit for a website with a @WORDPRESS
dissemination mission. The website has been designed to be responsive -

this ensures that the site has excellent usability across a range of devices Figure 1 Wordpress logo
and browsers - adaptive material includes content (text, images) and design

(including navigation and layout) meaning that the website is effective on a range of devices (from
computer monitors to tablet devices and mobile phones).

EAAD will be responsible for regularly updating the website newsfeed, leading the development of
new website content and maintaining the social media channels. Partners will regularly be asked to
provide content for the website, in particular for the News area, as well as encouraged to engage with
the project social media channels. PT will provide design support for any extensions to the website
(e.g. addition of new sub-pages, etc.).
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4 Results

4.1 Logo

The website includes the project logo (Figure 1), developed by the PT MENTUPP
graphics designer in collaboration with the consortium. It has been made

available to the consortium in several formats for use in emails, websites,

presentations and print materials. The website was developed using the I

logo colour scheme, which will also be used in all communications

materials, such as project brochures and flyers.
Figure 1

4.2 \Website

4.2.1 Home page

The Home page features a slide deck of images and brief summary statements about the project aims.
(Figure 2).

"Emuppl About MENTUPP v RESOURCES  NEWS  CONTACT US

e |

'MW W v

roject's primary aim is to improve mental health in the workplace by developing, implemer

ting and evaluating a multilevel intervention targeting mental health

difficulties in Small and Medium Enterprises (SMEs) in the construction, t fary aim is to reduce depression and suicidal behavious

Figure 2 Home page - slideshow
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The main aim of the project is followed by summaries of the key elements of the project (Figure 3):
Evidence-based Intervention, Partnership and Communication - ‘Learn More’ tabs link to the Overview,
Partners and News pages, respectively.

o))

Communication

The team will develop a multi-level intervention that goes The project brings together experts in mental health. suicide Sharing what we learn is a central activity of the project.

beyond €

ting mental health promotion and suicide prevention. depression. stigma. implementation science. health leveraging the extensive network of the

ntion programmes, with tools to tackl burnout, economics

pre and other interdisciplinary fields from Albania

wellbeing. depression, anxiety and destigm on of mental Australia. Belgium, Denmark. Finland. Germany. Hungary

Stay in touch for all our latest news!
(ill-)health in SME settings Ireland, Kosove. the Netherlands, Spain, the United Kingdom

and the USA

Figure 3 Key project elements, with links to more information

The Home page also includes a snapshot of the project Newsfeed (Figure 4).

Self-Injury
Awareness Day A

1 MARCH 2021

| MENTUPP|

x WORLD MENTAL HEALTH DAY

Figure 4 Home page —Newsfeed
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4.2.2 About

The About page describes the need for better mental health in the workplace and gives a summary of

the project objectives (Figure 5).

HEN‘I’UPPI HOME

What is the “MENTUPP” project?

One in five European workers reported poor mental well-being stress, depression’

Develop a multi-level intervention,

Tailor the intervention by work or. gen liv pilot and optimise the intervention i 1

Conduct a multi-country cluster randomised controlled trial

Further optimise the intervention G SME tries aft

> Promote the project and intervention

Figure 5 About page

4.2.3 Team

alth. workplaces can also be a source of well-being The "MENTUPP” project will de

dium Enterprises (SMES) in the construction; health and ICT sectors. During the project. we wil

NEWS CONTACT US

The Team page (Figure 6) provides all partner names and logos, with a brief description of their role in
the project. Clicking on each page leads to a description of the team members for each partner.

MENTUPP HOME
III University College Cork

National Suicide Research Foundation
European Alliance Against Depression

KU Leuven

National Research Centre for the Working
Environment

Finnish Institute for Health and Welfare

Nursing, Midwifery and Allied Health Professions

S

‘Semmelweis University

Stichting Kenniscentrum Phrenos
. . ‘Community Centre for Health and Wellbeing

University College Cork, UCC S ——

S S

Conserci Mar Parc de Salut de Barcelona

UCC coordinates the "Mental Health Promotion and Intervention in Occupational Settings” project with overall resp. nterational Assoeiation for Suicids Prevention.

development and assessment of the intervention. including conduct of the cluster randomised controlled trial in ei¢ Pitait
Australian Institute for Suicide Research and
Provention

Mates in Construction

Prof. Ella Arensman

ralian Insti

nvolved in research and prevention into suicide. self-harm an

multiple re

cluding ri

Lth promotion and suicif

nmes.

Figure 6 Team page
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or of the “Mental Health Promotion and Intervention in Occupational Settings” project and R
CC. and Chief Scientist with the National Suicide Research Foundation. She
for Suicide Research and Prevention, Griffith Univel

lated mental health and soci

RESOURCES NEWS CONTACT US

Team

Related Projects

UCC

ollege Cork, Ireland
hOllscoile Corcaigh

Professor wi

nt of the Europe:

ociated with suicide and self-harm. real-time surveillance of suicide and self-harm. and
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4.2.4 News

The News page gives details of the project news items, press releases, conferences and project
meetings.

HOME  About MENTUPP v RESOURCES ~ NEWS  CONTACT US

MENTUPP|

MENTUPP proudly supports Self-Injury/ Self-Harm Awareness Day 2021 Recent Posts

> MENTUPP proud! L

On March 1st, 2021, the EU-funded project MENTUPP, Mental Health Promotion and Intervention in Occupational Settings, proudly supports Self-Injury & Self-Harm Awareness Day

2021 (SIAD). On this day we increase bout the signs of self-h: 3 L and those self-harming to reach out for support. > MEN

menlal disorder, such as de ssion and represents a risk for suicidal behaviour.

an increase ina aled wilh seli-

enlal heallr

y role of menlal heallh servic

s globally »EU la

Figure 7 News page

4.2.5 Contact Us

The Contact Us page has a contact form that reaches the WP10 team in EAAD for general enquiries, as
well as the details of our Media contact in EAAD.

4.2.6 Header and Footer

The header is uniform across the site and includes a Menu with links to all of the pages described
above, as well as links to our Twitter account.

The footer (Figure ) is also uniform across the site and includes the project logo, Twitter feed and
funding acknowledgement, as well as copyright information and links to our Twitter account.
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by @eu_mentipn
D is a risk factor for #suicide, particularly in women
- Risk is primarily attenuated by suicide attempts pre-
PTSD diagnosis

- PTSD accounts for 0.6% of suicides in men & 3.5% in
women

- Up to 54% of suicides in ppl w PTSD are attributable to
PTSDelfi.sh/3cowVLf

ealth Europe &

** "Alnrk_rolatad #ctroce ic nat a nrahlam ar fanlt nf

Figure 8 Website footer

4.3 Social media

By M1 of the project, we had created a Twitter (@eu_mentupp, Figure ) account. The account is linked
to the website via links in the website header and footer, and by the inclusion of the Twitter feed in
the website footer.

W < MENTUPP

200 Tweets

1 Explore

{3} Settings

MENTUPP

MENTUPP

@eu_mentupp

( Follow )

Improving #¥mentalhealth in the #workplace by developing, implementing and
evaluating a multilevel intervention for #SMEs in #construction, #health and #ICT.

© Europe, Australia, USA & mentuppprojecteu [ Joined October 2019
266 Following 277 Followers

Tweets Tweets & replies Media Likes

Figure 9 Twitter Homepage
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EAAD will actively manage the account, regularly sharing and tweeting material relevant to the project
and promoting project activities. Key opinion leaders and institutions were followed and are still being
identified in an ongoing process.

In order to share project results and attract small and medium sized enterprises, a LinkedIn project has
been established by M1. LinkedIn suits to connect with potential opinion leaders in the context of
workplace mental health and serves as an opportunity to liaise with advocacy groups and professional
organizations. The LinkedIn project will be actively managed by EAAD and all partners will be asked to
either follow the account or contribute by project updates.

Improving #mentalhealth in the workplace

—— through a multilevel intervention for #SMEs
|II|

MENTUPP - Mental Health Promotion and |I...

Improving #mentalhealth in the workplace by developing, implementing and evaluating a multilevel
intervention for #SMEs
Mental Health Care - 142 followers

+ Follow (Visit website IZ') ( More)

Home About Posts Videos

Overview

Depression and anxiety are the most prevalent mental health difficulties in the workplace in the EU, causing immense
suffering and costing the global economy €1 trillion each year in lost productivity. Certain sectors, in particular
construction, health and ICT, have an elevated risk of mental health difficulties, with those working in Small and Medium

Enterprises (SMEs ng particularly vulnerable. However, most SMEs have limited acity to address mental health
promotion and provide mental health interventions to staff. As SMEs comprise more than 90% of all EU businesses, there

is a huge potential to influence population health.

Follow us to stay up-to-date on our findings on how to improve mental health in the workplace.
Website http://www.mentuppproject.eu
Industry Mental Health Care

Figure 10 MENTUPP project on LinkedIn

4.4 ResearchGate

By M1 a ResearchGate project was started to give all partners the opportunity to disseminate the latest
research results of MENTUPP and to combine them in one project. All consortium partners can edit,
update and contribute to the ResearchGate project.
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ResearchGate Search for p ions, researchers, or questions Q Discover by subject area

Project Updates 0
MENTUPP: Mental Health Promotion and Intervention in Recommendations 0
Occupational Settings Followers

& llinca serbanescu - @ Arlinda Cerga Pashoja - #% Naim Fanaj - Show all 13 collaborators Reads @

Goal: Depression and anxiety are the most prevalent mental health difficulties in the workplace in
the EU, causing immense suffering and costing the global economy €1 trillion each year in lost
productivity. Certain sectors, in particular construction, health and ICT, have an elevated risk of
mental health difficulties, with those working in Small and Medium Enterprises (SMES) being
particularly vulnerable. However, most SMEs have limited capacity to address mental health
promotion and provide mental health interventions to staff. As SMEs comprise mere than 90% of
all EU businesses, there is a huge potential to influence population health,

The MENTUPP project aims to improve mental health and wellbeing in the workplace by
developing, implementing and evaluating a comprehensive, multilevel intervention targeting both
clinical (depressive, anxiety disorders) and non-clinical (stress, burnout, wellbeing, depressive
symptoms) mental health issues, as well as combating the stigma of mental (ill-) health. The
intervention will be tailored for SMEs in construction, healthcare and ICT and assessed in a
multicountry Cluster Randomised Controlled Trial. The primary aim is to improve mental health in
the workplace, with a secondary aim to reduce depression and suicidal behaviour.

Date: 1 January 2020
Lab: Benedikt Amann's Lab

Profectioa

Figure 11 ResearchGate project

4.5 MENTUPP on EAAD Website

EAAD’s website has a dedicated “Research” section (http://www.eaad.net/mainmenu/research/), in
which current and past research projects are briefly described. MENTUPP is listed with its project
summary, website and social media links. As soon as there are further information materials available
(e.g. aflyer, a project handbook or an animated project video), these will be included with a hyperlink.

| EUROPEAN Home News Help Contact Downloads

ALLTANCE

SEARCH
targeting
depression and suicide
globally ABOUT NEWS DEPRESSION EAAD PROJECT MEMBERS RESEARCH

ECTS PREDI-NU OSPI-EUROPE PAST RESEARCH PROJECTS VACANCIES

Current projects

MENTUPP I

MENTUPP

MENTUPP: Mental Health Promotion and Intervention in Occupational Settings is a four-year project involving 17 partners in Europe and
Australia, involving a wide range of disciplines, aimed at developing an intervention programme that can be successfully implemented by

Small and Medium Enterprises, targeting construction, healthcare and ICT sectors in particular.
For more information follow us on Twitter and LinkedIn

Project website: https://www.mentuppproject.eu/

Figure 12 Overview of current projects on www.eaad.net
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5 Impact & Conclusion

In this report, we have presented the initial website and social media channels, launched in M1 of the
project. As key communication channels targeting our main stakeholders, these online assets will be
regularly updated during the project with engaging and informative content from all project partners,
across all work packages.
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